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Goals for the Morning

1. To develop working definition of Social 
Media.

2. To develop a Social Media strategy
3. To understand at least three new ways to 

utilize Social Media
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List of Helpful Terms

• Web 1.0
• Web 2.0
• URL
• Blog
• Hashtag (#): can by used by anyone to link 

someone to a ‘trending’ topic’
– Example: #socialmediabootcamp

• Status: can be used to express a mood, thoughts, 
present a question, or any other reason
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1 Thessalonians 2:6-8
6 We were not looking for praise from people, 

not from you or anyone else, even though as 
apostles of Christ we could have asserted our 
authority. 7 Instead, we were like young 
children[a] among you. Just as a nursing 
mother cares for her children, 8 so we cared 
for you. Because we loved you so much, we 
were delighted to share with you not only the 
gospel of God but our lives as well.
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Digital Native
And 

Digital Immigrant
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Digital Natives and Digital Immigrants
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1. We need to CONTINUE to translate the 
gospel and understand that all of us speak 
with an accent. 

2. To SEEK NEW ways to more effectively 
communicate with this generation.

3. Understand that there BOTH advantages and 
disadvantages with being a digital native or a 
digital immigrant. 
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Social Media Strategy

1. Determine your goal. 
2. Research where your community is utilizing 

social media. 
3. Create a realistic list of action steps.
4. Measure your success.
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Social Media Explained
• Twitter: I am Eating a # Donut

• Facebook: I like donuts

• Foursquare: This is where I eat donuts

• Youtube: Here is a video of me eating donuts

• Linkedin: My skills include donut eating

• Pintrest: Here is a recipe for homemade donuts

• G+:  In my circle people eat donuts.
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YouTube

• Over 800 Million unique users each month
• Over 4 Billion hours of video are watched  

each month
• 72 hours of video are uploaded every minute
• 70% of YouTube traffic is outside U.S.
• In 2011 had more than 1 trillion views or 140 

views for every person on earth
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Video Editing Software
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Animoto
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Mail Chimp
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Twitter

• WHAT IS IT?
– Twitter is a place to let others in on your life in 150 

characters 
– This is the place that hashtags are most commonly used 

• HOW WILL THIS BENEFIT MY CHURCH?
– Believe it or not, people do care about what you’re doing or 

how you’re feeling during the day
– Connect with other people and input 

thoughts about trending topics 
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Instagram

• WHAT IS IT?
– Social media site that allows people to follow, like and 

comment on your posts 
– Instagram allows you to simply post pictures with captions 

• HOW WILL THIS BENEFIT MY CHURCH?
– Allows you to post pictures of events
– Allows you to easily distribute information to your followers
– Allows you to see your followers and the 

things that they are doing so you can be 
connected with them outside of your 
organization 
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Pinterest 

• WHAT IS IT?
– Pinterest is a photo driven site for people to post on different 

boards for different ideas, recipes, crafts, etc.
– The photos are linked to different websites 

where you can get step by step information on 
the different pins 

• HOW WILL THIS BENEFIT MY CHURCH?
– Pinterest is full of ideas that can be used for different events 

and programs 
• Snack ideas, craft ideas, game ideas, program ideas
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Snapchat

• WHAT IS IT?
– Snapchat is the newest form of social media hitting the 

phones of teenagers
– Provides a quick and easy way to communicate using only 

photographs and text 
• HOW WILL THIS BENEFIT MY CHURCH?
– Allows for quick and easy communication for brief 

information 
– Mass chat can be sent of a flier of an event

or last minute information that the kids 
need to know in their planning 
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Facebook

#socialmediabootcamp



Facebook Stats

• 1 Billion Users as of Oct 2012
• 81% of Facebook users are outside of the United 

States and Canada
• 584 Million Daily Users
• 604 Million Mobile Monthly users
• The average Facebook user has 120 friends 
• In an average month 300 million photos per day
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Facebook Tips

• Start with a page
• Multiple page administrators
• Encourage leadership to check-in
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Facebook

• Connect with congregation
• Announcements
• Chat
• Share memories, photos, videos
• Create groups
• Facebook question
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What is Facebook?

1. We keep things
2. A place for friends and family
3. A place where we can be in control
4. A place we can present an image of ourselves
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How should the church respond?

1. Humility not allowing the allure of semi-
anonymous communication to turn us into 
something we are not. 

2. Seek to create an Authentic Connection
3. As portal to bridge communities
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www.directionsym.com
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